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Press Release: <Local> Artists Form Salon for Marketing Art

Attn: <first name, last name, title>

Dear <name>,
I'd like to call your attention to our group of artists in <city, state/province>, who are meeting regularly and supporting each other with our art businesses.

In the hit TV show "Survivor," the last one on the island--alone--wins big. In real life, we need each other to survive and win.

Being an artist shouldn't be like being on "Survivor," so we've found a way off the island of constant struggle and self-doubt. It's a Web site--artbizconnection.com--that provides free marketing plans for artists. The structured program encourages us to come together and support each other in the business of being an artist.

To date, more than 50 art-marketing "salons" have formed across the U.S. and Canada, and recently two started in the U.K. I especially want to call attention to ours, which I hope will be of interest to your publication.

Please see the release below (with quotes from <me and other local salon members>) and visit http://www.artbizconnection.com/mediakit for a complete online press kit. 

I and the other artists involved in the salon would love to talk with you about our experiences! 

Kindest regards,

<your full name>

<your contact info>
